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order, or postal-note, to order of 


ADVERTISING RATES ON APPLICATION 


EDITORIAL NOTICE 
WF invite correspondence and special articles upon subjects of 
interest to all engaged in the manufacture and sale of Perfumes, 
Soaps and Toilet Articles. THE AMERICAN PERFUMER is the 


OPEN FORUM for each and allinthe Trade. The usual right to reject 


jectionable matter and advertisements is reserved 


ARE YOU PREPARED? 
The man who is always ready is the man who 


succeeds. The chief problem is to be constantly 


is a fact, as has 


prepared for what is coming. It 
been remarked by a prominent perfumer, that not 


a November Ist with all deliveries made 


passes 
ordered for that date. Is it then impossible to be 


ready for the exceptional holiday trade that every 


live merchant knows is to be expected? Is it not 
true that during the month of July every one com 
plains of slack business? Is not this month the 


time in which to prepare stock for that great de 
mand for goods that you know is sure to come? 
You know what you sold last year, and you are 
certain that the demand this vear can not fall far 
short of last. Why then not be in a state of pre 
paredness for what you know must come? Surely 
the credits which the manufacturing perfumers 
enjoy are liberal enough for them to be able to 
make ready for the large demands of November. 
In no other line is there so wide an allowance made 
as in the perfumery line. Sixty days are stretched 
to ninety, and the purchasers are good, but they 
are in no hurry to settle. 


NEW YORK, JULY, 


1906. Vol. I, No. 5. 


It can not then be the question of idle capital 


that prevents the perfumer from preparing his 


goods in advance. He knows, too, if he knows his 
business, that the riper his extracts are the better 
they should be. He forgets possibly that these long 
credits are a tradition imported from Europe, where 
the extended payments are demanded, because it is 
understood that the manufacturer has to make up 
his goods months before they are sent out. It is a 
“green goods game,” indeed, to send out unripe 
They 
feel that 
and they will not buy again 


perfumes and expect the public to like them. 
may not know why, but the consumers 
something is wrong, 
that perfume which is raw or crude. 

The wise Manufacturing Perfumer does not over- 
stock himself, but at the same time he is very care- 
ful to lay up sufficient stock so that he need not 
send out goods so under-done that they are unfit 
for use. He does an injustice to himself, to his 
formule, to his raw materials, when he is in a 
The 


manufacturer profits by the experiences of previous 


constant state of unreadiness. up-to-date 


years and, looking ahead, is ready to supply his cus- 


tomers with proper goods at the “Rush” season. 


Now is the time to prepare. This is the gentle re- 


minder to our readers. Success sits waiting for 


the ready man. 


IS IT RIGHT? 
Is the reputable foreign raw material manufac- 
We 


have hesitated to believe that houses of standing 


turer to become a competitor of the perfumer ? 


were sending out concentrated perfume compounds, 
so that any little druggist, department store or lay- 
man could become a perfumer with a single wave 
of a bottle of spirits. But we have to believe the 
evidence of our senses, and when we see a “White 
Lilac” and a “Jockey Club” boldly labeled with the 
names of foreign houses which have always hitherto 
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stood for the highest principles and “Straight 
Goods” we must confess ourselves at a loss to ex- 
plain the situation. 

This is a more serious matter than the giving 
away of formule which has been so frowned down 
Perfumers’ Associa 


upon by the Manufacturing 


tion. It requires some knowledge of the business 
and equipment to use a formula properly, but any 
one with human intelligence can take these “Com 
posites” and manufacture (?) perfumery, more or 
less salable. 

What is the manufacturer going to do about it? 
It ought to be a very simple matter. It is a case 
of self-preservation, and if the perfumer does not 
wish to have serious inroads made upon his busi 
ness he must cut off the sale of these products by 
so-called dealers in raw materials. He must no 
more think of buying from such houses than he 
would think of buying from one of the firms which 
advertises “Composites.” If these foreign houses 
are shown that their large customers will have 
nothing to do with them so long as they sell pre 
pared goods it will stop them very quickly, or re- 
duce their sales to a minimum. 

This is a matter that ought to be taken up by 
the Executive Committee of the Perfumers’ As 


sociation at once, without waiting for the next 


meeting of the general body. A notice to the erring 
brothers will probably impel them to withdraw 
these composites from the market, as they certainly 
do not wish to have all of their large customers stop 
buying from them, Give them an opportunity to 
return to the ranks of sellers of “Straight” raw 


materials, on pain of commercial death. 


THE AND PERFUMERY. 


PRESS 


The people want to know something about per 
fumery. The editors of papers and magazines, 
large and small, know this, and that is the reason 
that whenever they can find an article about per- 
fumes they use it. Hardly a day passes that the 
woman’s page of some afternoon paper does not 
contain some note on perfumery in some of its 
phases. This popular interest is easily explicable. 
Not a woman who can afford it fails to use some 
kind of perfumery, whether it be a costly extract, a 
cheap cologne or a perfumed face-powder. It is 
natural that she would like to know something 


about perfumery, and at the same time she wants to 


learn something about the reigning favorites among 
the odors. 

With this partiality of editors and readers the 
action taken at the last meeting of the Manufactur- 
ing Perfumers’ Association for a campaign of edu 
cation takes on more than ordinary importance. 
The people want the information which the special 
committee of the Association is in a position to give, 
and it is necessary for this body to become active, 
so that the miserable and misleading articles hither- 
to appearing in the secular press be replaced by 
authoritative and correct statements. 

There are various ways in which this can be done 

through the newspaper syndicates which publish 
the same article in a number of cities simultane 
ously, and through the leading New York papers, 
many of which sell their features to the newspapers 
of other cities. 

The fact is, as evidenced especially by an article 
appearing lately in a New York paper, that even 
though the source of the information be authorita- 
tive and the matter originally suggested correct, vet 
the reporter who understands nothing whatever of 
the business, gets his information so confused that 
it is laughable. The Publicity Committee, as it 
might be called, of the Perfumers’ Association, can 
issue some very interesting articles on the making 
of the raw materials, and on the manufacture of 
perfumes, that will be widely read and can not fail 
to educate the public on the subject. 

In the earnest fight against foreign competition, 
education must be the chief weapon. If we can 
teach the people that the American perfumer gets 
the same materials as the French perfumer, and 
that he knows just as much about their proper com 
bination, we have made a good step forward in the 
campaign. Of course the goods themselves must 
be of high quality to hold the trade, but it can be 
secured in the first place by this judicious, indirect 


advertising of American goods. 


DEGRADING BUSINESS. 


“Do you know that spite is the chief stock in 
trade of one of the largest essential oil houses in 
New York?” 
man in the office of Tue AMERICAN PeRFuMER the 
And when we had listened to his story 
He referred to 


said a recently returned traveling 


other day. 
we could not but agree with him. 








an ¢ 
ing, 
nea 
dep 
of | 
com 
sold 
all 
othe 
“WI 
Are 
mus! 
coul 
ther 
been 
some 
least 
busi 
good 
and 
reput 
stand 
to un 
the | 
It is 
guar 
sonal 
is a ¢ 
tered 
decide 
ages, 
the be 
to fins 
to oth 
practi 


and sl 


The 
to pert 
apply. 
taken { 
The pr 
especia 
manufa 
them f 
been m, 
of thos 








in 
in 
ing 
the 
ory 


| to 


an editorial in one of our former issues on “Knock- 
ing,” saying that the article was strong, but not 
nearly strong enough. “You have no idea to what 
depths and lengths some representatives of a house 
of hitherto high standing go in their attacks on 
competitors. Formerly they depreciated the goods 
sold by others, now they call names and charge 
all but crimes upon the persons connected with 
other added this 


“What do you think can be the matter with them? 


houses,” indignant traveler. 
\re they losing their hold on the business that they 
must resort to such means to get orders?” We 
could not answer the query, but we have made fur- 
ther investigations and find that the case has not 
been overstated to us. The gentle knocking of 
some time ago is no longer strong enough for at 
least one of the leading firms in the Kssential Oil 
business, and they are going so far that there is 
good promise that they will be brought up sharply 
and suddenly. There are laws which protect the 


reputations of decent men and houses of good 


standing. These laws will be invoked, we are given 
to understand, unless there is a radical alteration in 
the policy of some of these black calumniators. 
It is the last resort of desperation to black 
guard competitors up and down in the spiteful per 
sonal way followed by these gentlemen (7). There 
is a cure for their disease, and it will be adminis 
tered in large and frequent doses if there is not a 
decided alteration in these methods. Suits for dam- 
ages, we are told, are now in contemplation upon 
the best possible evidence, and they will be pressed 
to finality at any cost. It may serve as a warning 
to others, and it is hoped that it will put a stop to 
practices which only lower the authors of calumnies 


and shake the faith of the public in human nature. 


THE SPIRIT OF THE LAW. 
The letter of the Pure Food Law may not apply 
to perfumery, and can hardly be interpreted s« 


apply. 


to 


But the spirit of that law might well be 
taken to heart by some manufacturing perfumers. 
The provisions as to the misbranding of goods are 
What of 


manufacture goods in the United States and put 


especially important. those firms who 
them forth bearing French labels, as if they had 
been made on the other side of the Atlantic? What 


of those unprincipled concerns who imitate pack- 
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ages and names so closely that it is difficult to tell 
the package put up by the imitator from that packed 
by the originator until the goods are opened, and 
then what a difference! 

Every one of our readers is interested directly 
and indirectly in the provisions of this law, be- 
cause all of us eat and drink, and at times are com- 
pelled to take drugs. The necessities of life should 
be above reproach, for no one should endanger life 
when supplying its needs. Drugs administered 
when the body is in a weakened condition should 
least of all be adulterated. The question of the 
administering of the law is, however, a very com- 
plex one. It is not as carefully drawn as it might 
have been, and as a consequence some unscrupulous 
dealers will drive all around and through it. But 
the public must be protected, and dealers who have 
been careless as to state laws will hesitate before 
thev lay themselves open to Federal prosecution. 

Fortunately the law does not go into effect until 
January, 1907, thus giving every one an opportunity 
to prepare for that time, and allowing the Govern- 
ment analysts a full five months in which to ex- 
amine much that is offered for sale. 

Dr. Wiley, of that Bureau, has already given evi- 
dence of cool, sane judgment by his statement in a 
late bulletin concerning coal-tar colors. He states: 
“As far as their application to the preparation of 
foods is concerned, coal-tar colors have been found 
to be 


much more satisfactory from a_ technical 


standpoint than the pure vegetable colors. They 
are readily soluble, are cheap in consideration of 
the amount employed, and withstand the action of 
light and time much better than the ordinary vege- 
table colors available for coloring food. In some 
colors prepared with a special view to use in foods 
arsenic is practically or entirely absent. In this 
connection, it must be borne in mind that the 
amount of coloring matter necessary to give a food 
the desired tint is very small and the danger to 
health resulting from its use should not be exag- 
gerated.” 

If some of Dr. Wiley’s sanity could be injected 
into the minds of the wild state legislators it would 
be well for the industries of these states. We want 
to protect ourselves from injury, but there is no 
reason whatever that we should interfere with 
legitimate business interests by unnecessary limita- 
tions of their activities. The business interests of 
its citizens are the roots of the prosperity of any 
state, and the legislators should preserve, not in- 


jure, these sacred interests. 





Tue TuHeo. RIcKSECKER Co., 


In 1868 two young clerks from the fine old drug 
house of Schieffelin Bros. & Co. engaged in the 
Druggists’ Sundries business in New York as the 
firm of Waters & 

Perfumery was an important item in their busi 


Ricksecker. 
ness. This involved importing and selling all the 
brands in demand. 

On the Mr. Waters to 
father’s business Mr. Theo. Ricksecker gradually 


retirement of join his 
developed the business of the manufacture of per 
fumery. 

In 1879 Mr. Wells, who had been the manipu 
lator for Messrs. Piesse & Lubin, London, for some 


fifteen years, took charge of Mr. Ricksecker’s 
laboratory and produced some popular odors, 
Frangipanni, ©poponax and White Rose being 


among them. Golden Gate and Martha Washing- 
ton perfume, then established, still enjoy popularity. 
Mr. Elly Zacharie, a perfumer of Paris and New 
York, also Mr. Henry Ungerer, were employed, 
Mr. the 
advantage of the advice and suggestions of Mr. 
Henry Haviland, Appraiser of Essential Oils in the 


subsequently , Ricksecker also en |i ved 


New York Custom House, himself a veteran per 
M. Laindborg. 


With these successive assistants the business con 


fumer, who had assisted Mr. J. 


tinued to'increase along the lines of high quality 
and marked originality of style which had been well 
defined and consistently adhered to. 

In his many trips to Europe Mr. Ricksecker 
has made a constant study of the business and has 
conferred with many of the leading perfumers of 
the world, as well as the manufacturers of crude 
materials at Grasse and Cannes, and of Synthetics 
in France and Switzerland. 

His attitude has been consistently maintained 
that some American houses can and do produce 
perfumes and toilet goods as fine as those made 
abroad ; that the business is so interwoven with art 
and science that it is more than simply a commercial 
proposition, and that high ideals of character, fine- 
ness and originality in odor must eventually win. 

It seemed to him that there was no reason that 
perfume should be sold in a bottle like an ink bottle, 
and that there is every reason that perfume which 
appeals to the esthetic side of human nature should 


be set before the public in a fitting package. There 


was a logical development of perfume, bottle and 
box. 


LEADING AMERICAN PERFUMERS. 


New York. 

In those days it was an innovation to put Ex- 
tract or Cologne in any but plain round stoppered 
bottles, with plain labels, and some manufacturers, 
when they saw the elaborate packages of this house, 
said: ‘We are selling perfume; not glassware,” to 
which proper reply was made: “The imprisonment 
of the odors of beautiful flowers deserves artistic 
treatment.” This principle has become fixed in 
the trade ever since. 

He originated his famous skin 


soap 30 years 


ago, which he says was the first American toilet 


soap promoted of its kind—strictly vegetable, with 
no perfume, no coloring, no filler, no animal fat. 
This is a standard article to-day, made with the 
same fidelity to formula. 

He also bought the formulas for Taylor's Dog 
Soap and French’s Capsicum Drafts and_ origi 
nated other specialties which are standard to-day. 

In 1896 The Theo. Ricksecker Co. was formed, 
Mr. President; Mr. Frank B. 
Marsh (formerly with Lazell, Dalley & Co.), See 


retar\ 


with Ricksecker, 
and ‘Treasurer, and the business was con 
58 Maiden Lane. 


Since that time the development of the perfumery 


tinued in the building No. 


business has been specialized to such an extent that 
this house is now doing one of the largest busi- 
nesses of the kind in the United States. 

“Golf Queen” heads this list in perfume, toilet 
water, sachet, soap and toilet powder. The sales 
are very large and extend around the world. 

“Ping Pang,” “Gyp,” “Violet Incarnate,” “Edge 
wood Violet,” “Indian Lilies” and ‘Rose Royale” 
are popular leaders to-day in bulk and_ bottled 
goods ; come also in toilet waters, sachets and toilet 
powder. 

ach series of specials is dressed in artistic har- 
mony with the odor and marked originality—differ 
ent in odor and design from anything else. 

We cite a series of beautiful hexagon bottles of 
perfumes in six sizes. This includes the famous 8 
and 16-0z. bulk bottles, which have a large sale. 

Some of the very finest odors are Attar of Vio- 
lets, and Attar Tropical, retailing at $3.50 for’ 2!%- 
OZ. Size. 

They have made persistent effort to elevate the 
taste of the public by giving it the very best per- 
fume, avoiding the cheap or common, and to give 
no consumer an excuse to buy foreign perfumery. 

Their soaps, toilet waters, toilet powders and 
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sachet powders are creditable to the American per- 
fumery industry, in quality, character and beauty. 
Sachets in elegant pound jars, gilt caps, are a fea 
ture. 

Another remarkable feature of this house is the 
striking posters or placques advertising each spe- 
cialty, fitting in with each article in original con- 
ception, coloring and advertising effect, whether the 
victorious Golf Queen, the ten miles of Violets, the 
oriental Ping Pang, the Egyptian “Gyp,” the swell 
girl at her toilet table, or the Irish woman sousing 
the dog in a tub with Ricksecker’s Dog Soap. ; 

The advertising book “Your Personal Charms” 
is a gem, as a specimen of interesting advertising. 

This house is also practically the pioneer in ar- 
tistic holiday packages. [legance, novelty and good 
taste are conspicuous features of this line. Some of 
these serve a double purpose. A flask of perfume 
in a jewel box; vases, pitchers, etc., useful as par 
lor ornaments; pin tray with bottle. 

Then there are Christmas check books, dress 
suit cases, etc. 

The company have a branch house in Canada. 

Considerable attention has been paid to export- 
ing. Sales have been made to England, Russia, 
South America, the Indies, China and Japan. 

In Yokohama it happened that one of the 
Japanese princes saw an arrival of Ricksecker’s 
store there after examination, 


goods in a and, 


bought the whole invoice. Only in March last a 


sale was made to one firm abroad of 3'4 tons of 


these goods costing him $2,004. These incidents 
could be multiplied of the development of the great 
perfumery business. 

The house is constantly progressing; even the 
fire of 1901 which originated in another establish 
ment, but destroyed this company’s premises en 
tirely, seemed but to- stimulate them to greater 
endeavor to deserve the support of the better trade 
of America. 

Both Mr. Ricksecker and Mr. Marsh have been 
very active in the Manufacturing Perfumers’ Asso 
ciation, Mr. R. having served one year as presi 
dent ; he is now in his 6th year as Chairman of the 
Executive Board. 

Mr. Marsh is now serving his second 
Secretary. 


year as 


Mr. F. C. Cunnington, formerly connected with 
Che Abner Royce Company, of Cleveland, has re- 
turned to this house, and early friends. 
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a consequence, the price for this product is high, 


THE LONDON MARKET. 

By Mr. 

Mr. J. H. Z. Stallman, the London representa- 
tive of Stallman & Fulton Co., has been in New 
York for the last few weeks, returning on the 
steamer Piuladelphia, July 7th. While here he has 
kindly given for the benefit of the readers of Tur 


J. H. Z. StaLuMAn. 


\MERICAN PERFUMER a succinct review of the con- 
ditions of the trade in London. 

Mr. Stallman finds that the interest in American 
products is increasing constantly in London, one of 
the leading articles especially in demand being Oil 
of Peppermint. 

The reports as to the poor crop were at first dis- 
believed and then discounted, but at last the unbe- 
lievers were converted and then they began to see 
that this year the “cry of wolf” is not for nothing, 
and the supply of Oil of Peppermint will be very 
short. 

The method of operating in Essential Oils is one 
which commends itself to the judgment of dealers 
of this country if it were at all possible to introduce 
this system here; perhaps it might be approached 
Stallman states that when a 
shipment arrives samples are drawn by the Dock 
Co., and then turned over to Official Analysts. If 


in some way. Mr. 


this analysis shows any variation from requirements 
of the contracts, the matter is then referred to the 
Board of Arbitration selected by the parties to the 
contract, who then render a decision. This deci- 
sion, as a rule, is accepted, but may be appealed to 
a special committee of Produce Brokers’ Associa- 
tion. This mode of operation works automatically, 
and as a rule prevents the need of lawsuits which 
are all too common in this country, if a man wishes 
to protect his own interests. 

There has been a great cry in London concerning 
the adulteration of the Oil of Cassia, which comes 
in marked 80-85%, but analyzes sometimes 10% 
below the mark. In these cases the Arbitration 
committees settle the matter very promptly. 

Of late, on account of the rise in price of Zan- 
zibar Cloves, adulterations were found to be very 
common; many thousand pounds were mixed with 
stems and damaged cloves. The result was that 
in some cases the Arbitration boards made heavy 
allowances to the buyers, and in other cases the 
seller was compelled to take back his goods. The 
present rise in price of cloves is largely due to 
speculation, “shorts” have rushed to cover, and as 
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although the last crop was normal and the crop 
of 1904 was very large. Even at present, cloves for 
future deliveries, 1906 crop, are selling at moderate 
prices. 

Conditions in London have changed very remark- 
ably within the last decade or two. The American 
dealers are going direct to the sources instead of 
buying through London, and as a result the Lon- 
don auctions, which used to fix the market, have 
fallen off tremendously. For instance, hardly any 
musk at all is selling at these auctions nowadays. 

The wide-awake London dealers have found it 
necessary to accommodate themselves to these 
changed conditions, and do things differently ; and, 
while the volume of business is larger than ever 
before, it is due to the alteration of methods in ac 
cordance with the change of ideas. 

A large business is being done in American ar- 
ticles, and American houses have found it very 
wise to start London branches of their establish- 
ments. 

There can be no doubt that the fact of England 
being a free-trade country has been the chief ele- 
ment in making London the great center of trading. 
The agitation of the last few years for a change in 
the financial policy has all been in vain, for public 
opinion is decidedly against the erection of any 
tariff walls, and it is not probable that anything will 
be accomplished in this direction for many years to 
come, 

The market for American products is increasing 
daily, and there is no reason to believe that it will 
not widen and deepen greatly on British soil as the 


years pass on. 


EUROPEAN PERFUMES VERSUS 
AMERICAN. 


By W. J. Kine, St. Louis, Mo. 


Why this silly prejudice against home products? 
Isn’t it a great fallacy to believe that Europeans 
excel in the manufacture of perfumes? In what 
respect have they the advantage over the Ameri- 
can? 

Let us take a look at the perfumer’s laboratory. 

Do we not see the same original packages of raw 
material, whether the laboratory be in Paris, Lon 
York? The French or 


only import their Otto of Rose from Bulgaria, as 


don or New Knelish can 


we do, their musk from China, Orris root from 


Italy, Ylang Ylang from the Philippines, Nerolj 
from Grasse, and so on for everything, excepting 
some few materials which are made to best advan- 
tage in the south of France. 

The Parisian perfumer is compelled to stand on 
the same footing as the American. 

Conditions are the same, providing equally skilled 
manipulators or chemists are at the command of 
the houses manufacturing the same. To dispel an 
illusion universally accepted by lovers of perfumes 
we would state that a distilled perfume, with the 
exception of Kau de Cologne, is a myth. Of course 
the rose is distilled, so also is the orange and a 
large number of other flowers, as well as such 
plants as the Lavender, Geranium, etc., etc. ; but the 
product from these flowers and shrubs is an essen- 
tial oil, and not a perfume. There was a time, 
twenty-five years ago, when American perfumery 
was not accepted as bottled breezes from Arabia, 
but during the period intervening American manu- 
facturers have, by their persistent efforts, dispelled 
the previous illusion. 

Commanding the services of perfumers who have 
received their education and experience abroad, we 
ask: What advantage have the Europeans over our- 
selves? Have we not progressed in the art of per- 
fumery as we have in painting, sculpture and music? 
In all the arts, liberal and industrial, America stands 
foremost, as was distinctly shown at the Chicago 
and St. Louis World’s Fairs, when all the world ex- 
hibited with her. Why give preference to foreign 
perfumes when there are American houses, and 
many of them, who with every facility in machinery, 
material, and skilled labor, can produce and equal 
anything imported into this country? 

The American who accepts French perfumes as 
symbolic of perfection little knows what he is buy- 
ing. The French perfumers make handkerchief ex- 
tracts for the Parisian which are of the best; but 
the contents of the bottles for the American connois- 
seurs are likely to be altogether of a different 
nature, consisting of loud, vulgar odors, which they 
They take it 


for granted that we are not as educated or refined 


suppose are adapted to this market. 


as themselves, and the Francomaniacs, by continued 
purchase, foster this idea. 

In view of the immense quantities of perfume im- 
ported of late, we believe the American perfumers 
may read without much alarm the imposing statis- 
tics put forth by their French and English rivals, 
but they cannot surpass us in the production of per- 
fumes or packages. 
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THE TOILETTE OF THE HEBREW LADY. 


By THomas DeQuINcey. 


(The following extracts from a very learned essay by 
DeQuincey are published here because of its interesting 
literary quality as well as its content. This essay ap- 
peared originally in Blackwood's Magazine, but so long 
ago that it can hardly be very familiar to our readers. 
We have selected those portions only which are of interest 
to the perfumer and manufacturer of toilet articles.—Ep.) 

No fashion of the female toilette is of higher an 
tiquity than that of dyeing the margin of the eye- 
lids and the eyebrows with a black pigment. It is 


Jeremiah 


mentioned or alluded to, 2 Kings ix, 30; 
iv, 30; Ezekiel xxiii, 40; to which may be added 
Isaiah iii, 16. The practice had its origin in a dis 
covery made accidentally in Egypt. For it hap- 
pens that the substance used for this purpose in 
ancient times is a powerful remedy in cases of 
ophthalmia and inflammation of the eyes,—com- 
plaints to which Egypt is, from local causes, pecu 
liarly exposed. This endemic infirmity, in con- 
nection with the medical science for which Egypt 
was so distinguished, easily accounts for their dis 
covering the uses of antimony, which is the prin 
cipal ingredient in the pigments of this class. Egypt 
was famous for the fashion of painting the face 
from an early period; and in some remarkable 
curiosities illustrating the Egyptian toilette, which 
were discovered in the catacombs of Sahara in Mid 
dle Egypt, there was a single joint of a common 
reed containing an ounce or more of the coloring 
powder, and one of the needles for applying it. 
The entire process was as follows: The mineral 
powder, finely prepared, was mixed up with a 


preparation of vinegar and gall-apples—sometimes 


with oil of almonds or other oils; sometimes, by 
very luxurious women, with costly gums and bal- 
sams. (Cheaper materials were used by the poorer 
Hebrews, especially by the Bedouin tribes—burnt 
almonds, lamp-black, soot, the ashes of particular 
woods, the gall-apple boiled and pulverized, or any 
dark powder made into an unguent by suitable 
liquors. The modern Grecian women, in some dis 
tricts, as Sonnini tells us, use the spine of the sea- 
polypus, calcined and finally pulverized, for this 
purpose. Boxes of horn were used for keeping the 
pigment by the poorer Hebrews,—of onyx or ala 
baster by the richer.) 
describes the 


And perhaps, as Sonnini 


practice among the Mussulman 
women at present, the whole mass thus compounded 
was dried and again reduced to an impalpable 
powder, and consistency then given to it by the 


vapors of some odorous and unctuous substance. 


Thus prepared, the pigment was applied to the tip 
or pointed ferrule of a little metallic pencil, called in 
Hebrew “Makachol,” and made of silver, gold or 
ivory; the eyelids were then closed, and the little 
pencil, or probe, held horizontally, was inserted be- 
tween them, a process which is briefly and pictur- 
The effect of the 
black rim which the pigment traced about the eye- 


esquely described in the Bible. 


lid was to throw a dark and majestic shadow over 
the eye; to give it a languishing and yet a lustrous 
expression ; to increase its apparent size, and to ap- 
ply the force of contrast to the white of the eye. 
Together with the eyelids, the Hebrew women 
colored the eyebrows ; the point aimed at being two- 
fold—to curve them into a beautiful arch of brilliant 
ebony and, at the same time, to make the inner 
ends meet or flow into each other. 

To the lowest of the several concentric circles 
which composed the necklace was attached a little 
box, exquisitely wrought in silver or gold, some- 
times an onyx phial of dazzling whiteness, depend- 
ing to the bosom or even to the cincture, and filled 
with the rarest aromas and odorous spices of the 
Kast. What were the favorite essences preserved 
in this beautiful appendage to the female costume 
of Palestine, it is not possible at this distance of 
time to determine with certainty—lIsaiah having 
altogether neglected the case, and Hosea, who ap- 
pears to allude to it (ii, 14), having only once dis- 
However, the Talmud 
particularizes musk, and the delightful oil distilled 
from the leaf of the aromatic malabathrum of 


tinctly mentioned it (11, 20). 


Hindostan. ‘To these we may venture to add oil of 
spikenard, myrrh, balsams, attar of roses, and rose- 
water, as the perfumes usually contained in the 
Hebrew scent-pendants. 

Rose-water, which I am the first to mention as 
a Hebrew perfume, had, as | presume, a foremost 
place on the toilette of a Hebrew belle. Express 
scriptural authority for it undoubtedly there is 
none ; but it is notorious that Palestine availed itself 
of all the advantage of Egypt, amongst which the 
rose in every variety was one. Fium, a province of 
Central Egypt, which the ancients call the Garden 
of Egypt, was distinguished for innumerable species 
of the rose, and especially for those of the most 
balsamic odor and for the most costly preparations 
from it. The Talmud not only speaks generally of 
the mixtures made by tempering it with oil, but 
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expressly cites a peculiar rose-water as so costly 
an essence that from its high price alone it became 
impossible to introduce the use of it into the ordi 
nary medical practice. Indeed, this last considera 
tion, and the fact that the highly-prized quintes- 
sence cannot be obtained except from = an 
extraordinary multitude of the rarest roses, forbid 
us to suppose that even women of the first rank in 
Jerusalem could have made a very liberal use of 


rose-water. In our times Savary found a single 
phial of it in the place of its manufacture valued 
at a high price. As to the oil of roses, pre perly so 
called, which floats in a very inconsiderable quan 
tity upon the surface of distilled rose-water, it is 
certain that the Hebrew ladies were not acquainted 
with it. 


This preparation can be obtained only 


from the balsamic roses of Fium, of Shiras, of 
Kerman, and of Kashmire, which surpass all the 
roses of the earth in power and delicacy of odor; 
and it is matter of absolute certainty, and incon 
trovertibly established by the celebrated Langlés, 
that this oil, which even in the four Asiatic coun 
tries just mentioned ranks with the greatest rari 
ties, and in Shiras itself is valued at its weight in 
gold, was discovered by mere accident, on occasion 
of some festival solemnity in the year 1612. 
PERFUMES.—Before, however, the hair received 
its final arrangement from the hands of the waiting 
maid, it was held open and dishevelled to receive 
the fumes of frankincense, aloéswood, cassia, cost 
mary and other odorous woods, gums, balsams, and 
spices of India, Arabia, or Palestine, placed upon 
glowing embers, in vessels of golden fretwork. It 
is probable also that the Hebrew ladies used amber, 
bisam, and the musk of Thibet; and, when fully 
arranged, the hair was sprinkled with oil of nard, 
myrrh, oil of cinnamon, ete. The importance at 
tached to this part of the Hebrew toilette may be 
collected, indeed, from an ordinance of the Talmud 
which directs that the bridegroom shall set apart 
one-tenth of the income which the bride brings him 
for the purchase of perfumes, essences, precious 
ointments, etc. All these articles were preserved 
either in golden boxes or in little oval narrow 
necked phials of dazzling white alabaster, which 
bore the name of onyx, from its resemblance to the 
precious stone of that name, but was in fact a very 
costly sort of marble, obtained in the quarries of 
Upper Egypt or those of the Libanus in Syria. In 
deed, long before the birth of Christ, alabaster was 
in such general use for the purposes of this kind 


in Palestine that it became the generic name for 


valuable boxes, no matter of what material. To 
prevent the evaporation of the contents, the narrow 
neck of the phial was re-sealed every time that it 
was opened. It is pre Ibable also that the my rrhine 
cups, about which there has been so much disput 
ing, were no strangers to the Jewish toilette. 
THE JOYS TO-DAY GRANTS. 

[A foreign inventor has devised a method of scenting 

petrol with essence of heliotrope at an insignificant cost 


so that the motor car may emit most agreeable odors 
throughout its course.—Daz/y Paper.| 
Oh, the joys each road to-day grants, 
For now, wheresoe’er you are, 
You may catch the perfect fragrance 


()f the passing motor car. 


Thrushes are to us but lost trills, 
Naught we care for songs on high, 
Drawing through ecstatic nostrils 


Whiffs of motors whirling by. 


Crowds throng every roadside: “Look! a 
\otor !” cry they, thrilled with hope. 
“Will it, will it be Ess, Bouquet, 
Jockey Club or Heliotr« ype?” 


Let the fragrant petrol sink in 


very sense !—indeed it must, 
While we rapturously drink in 


Spirals of the odorous dust. 


Joys are ours, then, joys to gloat o’er, 
Dlisses spreading far and wide, 
While the sweet scent of the motor 
Permeates the countryside. 
London Daily News. 


‘here are some Essential Oil salesmen who 


make the Manufacturing Perfumer very tired. 
These are the men: 

Who find Jacinthe in everything. 

Who offer pure goods at half the price it costs 
to pre «luce them. 

Who “Control the Crop.” 

Who claim that the “biggest perfumers in Paris 
use our goods exclusively.” 

Who claim that “You can’t make ‘Ideal’ of 
‘Tretle’ without our special products.” 

Who assert positively that the buyer or laboratory 
chief is a grafter and crooked, because they cannot 


sell any of their goods to him. 
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CLASSIFICATIONS OF ESSENTIAL OILS. 


By M. Pau JEANCARD. 


The study of Essential Oils may be made from 
three different points of view. 

The botanist may study the analogies between the 
Essential Oils obtained and the species of a simi- 
lar botanic family. 

[he chemist tries to identify the different ele- 
ments contained in each Essential Oil, while the 
perfumer takes account of nothing but analogies 
of odor. The classification of Essential Oils may 
therefore be made according to three different prin- 
ciples: according to the botanic family, according 
to the chemical composition, and according to the 
quality of perfume. 

Messrs. Gildmeister and Hoffman, in their work 
“The Volatile Oils,” describe these Essential ils 
in the order of their botanic families. 

This order would be logical, if the Essential Oils 
produced by different species of the same botanic 
family contained similar chemical compositions and 
presented analogous perfumes. But this is not 
always the case. The Essential Oils of rose and 
bitter almonds are described one after the other; 
on the contrary the oils of badian ( Magnoliacez ) 
and anise (Umbelliferze), although possessing simi- 
lar properties, are described in different chapters. 

In their large work “The Essential Oils and 
Their Principal Constituents,” Messrs. Charabot, 
Dupont and Pillet treat the oils uniquely from the 
point of view of their chemical c ymposition. Those 
oils, the chief element in which is an alcohol, are 
described in one chapter; and the same is true of 
those 


which the chief constituent is an aldehyde, 
a ketone, a phenol, etc. The chemical function of 
the chief element in the Essential Oil determines 
the class to which it belongs. Various criticisms 
against this classification have been raised. In 
some instances it is very difficult to decide which 
element should be considered the principal one. Be 
this as it may, this method has given good service 
to chemists beginning the consideration of these 
questions, and, though it is not perfect, it has the 
virtue at least of being ingenious and convenient. 

A perfect classification of Essential Oils should 
take account of the botanical origin, the chemical 
composition, the quantities of perfume, and, as a 
consequence, possible uses. We do not pretend to 
solve this problem, but only raise it. Moreover the 
classification which we propose is very incomplete, 


and should not be considered as more or less than 
an attempt. 


Essential Oils are used: I. In the 


In the 
III. In confectionery, the manufacture 


manufacture of soaps and perfumery. II. 
pharmacy. 
of cordials, etc. IV. In various industries. 


EsseENTIAL Oits Usktp IN PERFUMERY AND SOAP- 


MAKING. 


The Essential Oils of this class are, as a rule, the 
finest known to nature. Fine perfumery can utilize 
those alone possessing qualities of the highest order. 
In the following table we group the chief Essential 
Oils used in the manufacture of perfumery and 
soap; in this table, we have tried to combine the 
essential factors—botanical origin, chemical compo- 
sition and odor—taking as the basis the classifica- 
tion of odors as laid down by Eug. Rimmel. 

It must be noted that the processes of extraction 
are identical for the terms of one and the same 
series. The Essential Oils of the Citrus series are 
all extracted by expression ; those of the Violet 
series by infusion or extraction by a volatile solvent ; 
the Herbaceous, by distillation with steam. 

These questions of classification are not, con 
trary to popular notions, secondary questions. <A 
classification rationally made and taking account 
of the three factors—botanical, chemical composi- 
tion, quality of perfume—may be of real service, 
more or less, for the Essential Oils not well under- 
stood, working by deduction. 

It would be proper now to review all the Essential 
Oils, in order to tell the whole story, but this would 
In the fol- 


lowing table we have indicated, according to the 
s a 


mean the writing of an extended book. 


latest works, the composition of the principal Essen- 
tial Oils. 
rect and conclude by citing a few figures relating 


We claim that these statements are cor- 


to the annual production and prices of some Essen- 
tial Oils used in the manufacture of Perfumery and 
Soaps. 


*rice per Kilo / r z 
Saeed Cradeciton: Price per Kilo According 


to Crop. 

i y s francs 
Oil of Lemon, ) 600,000 kgrs. to 750,- ({trto 15 francs 
Oil of Bergamot, > iis ag" (“age ‘4 

: : OOO kgtS:.. .2scee —— 

Oil of Orange, \ ; 15 ys 
Oil of Lavender, 100,000 kgrs. to 150,000 
Med cincawen Reveawnaneners lia. we. 


Oil of Oriental Rose, 4,090 kgrs. to 5,000 
1; eer Terre eT errr eee 700 to 1,200 1“ 
Oil of Citronella, 600,c00 kgrs. to 2,000,- 


OR RRIR yi. oc Saltinins Rewmdode nuns a 4 ‘ 
Oil of Neroli, 1,500 kgrs. to 2,000 kgrs. 500 “ 800 * 
Oil of Geranium (French), 1,500 kgrs.. . “ 1cep * 


Oil of Geranium (African), 40,000 kgrs.. 30 “ 40 ee 
Oil of Geranium (Bourbon), 30,000 kgrs. 25 “ a) % 
O'l of Aspic, 70,000 kgrs......... — / en oe *% 
Oil of Patchouly, 5,000 kgrs........ co." Je * 















































Series. 


Rose. 


Jasmin 


Orange. 


Citrus. 


Violet. 


Tuberose. 


Spices. 


Herbaceae. 


Camphora. 


Essential Oils. 


Rose. 
Geranium. 


Eglantine. 


Jasmin. 


Lily of the Valley. 


Ylang-Ylang. 


Neroli. 
Petit Grain. 


Acacia. 


Lemon. 


Bitter Orange. 
Sweet Orange. 


Mandarin. 


Lime. 
Bergamot. 


Cedrat. 


Violet. 
Orris. 


Mignonette. 
Cassie. 


Tuberose. 
Jonquil. 
Hyacinth. 


Lavender. 
Aspic. 
Thyme. 
Serpolet. 
Myrtle. 
Hyssop. 


Camphor. 
Sage. 
Rosemary. 
Marjoram. 
Tansy. 
Patchouly. 


Cinnamon. 
Mace, 


Sandal. 
Cedar. 
Vetivert. 


Botanic Family. 


Rosaceae. 


Geraniaceae. 


Rosaceae. 


Oleaceae. 
Asparagineae. 


Anonaceae. 


Aurantiaceae. 
Aurantiaceae. 


Leguminosae. 


Aurantiaceae. 


Aurantiaceae. 
Aurantiaceae. 


Aurantiaceae. 


Aurantiaceae. 
Aurantiaceae. 


Aurantiaceae. 
Violaceae. 
lridaceae. 


Resedaceae. 
Leguminosae. 


Amaryllidae. 
Amaryllidae. 
Liliaceae, 


Labiatae. 
Labiatae, 
Labiatae. 
Labiatae. 
Myrtaceae. 
Labiatae. 


Lauraceae. 
Labiatae. 
Labiatae, 
Labiatae. 
Compositae. 
Labiatae. 


Lauraceae, 
Myristicaceae. 


Santalaceae. 
Coniferae. 
Gramineae. 
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Chemical Constituents. 
Geraniol, citronellol, linalol, phenylethylic alcohol, nonylic alde- 
hyde, citral. 


Geraniol, citronellol, linalol, methylheptenone, menthone, dipentone, 
acetic, butyric, tiglic acids, unprepared oils. 


| Acetate of benzyl, acetate of linalyl, linalol, benzylic alcohol, jasmin, 


Limonene (90 p. 


methylanthranilate. 
Acetate of benzyl, acetate of linalyl, benzoates of methyl and linalyl, 
geraniol, benzylic alcohol, linalol, pinene. , 


Linalyl, acetate (10 to 18, p. 100), linalol, geraniol, terpineol, methyl- 
anthranilate, limonene, dipentene, camphene. 
Linalyl acetate (50 to 60 p. 100), linalol, geraniol, terpineol, limo- 

nene, dipentene, pinene. 


Limonene (90 p. 
cymene. 


100), citral, citronellal, linalol, terpineol, pinene, 


100), citral, citronellal, linalol, terpineol, nonylic 
alcohol, decylic aldehyde. 

Limonene, methyl-anthranilate of methyl, citral, citronellal, decylic 
aldehyde. 


| Limonene, linalyl acetate (20 to 25 p. 100). 
| Linalyl acetate (30 to 45 p. 100), linalol, geraniol, limonene, dipen- 


tene, bergaptene. 


lrone (5 to 10 p. 100), myristic acid (85 p. 100), oleic aldehyde. 


lonone (?), methyl salicylate, anisic and cuminic aldehyde, eugenol, 


geraniol, linalol, benzylic alcohol. 


Methyl salicylate, benzylic alcohol, methyl anthranilate. 


Linalyl acetate, linalol, geraniol, borneol, cineol, pinene. 
Camphene, cineol, borneol, geraniol, linalol, terpineol. 
Thymol, carvacrol, cymene, pinene. 

Thymol, carvacrol, cymene, pinene. 

Cineol, linalol, geranioi, pinene, dipentene. 
Cineol, linalol, geraniol. 


b 


Camphor. 

Borneol, cineol, thuyone, camphene, pinene. 

Camphor, cineol, borneol, camphene, pinene. 
Terpineol, terpinene. 

rhuyone, camphor, borneol, thuyol, camphene, pinene. 
Cadinene, patchulol, eugenol. 


Cinnamic aldehyde, nonylic and benzylic aldehyde, cymene. 
Myristicine, mysistic acid, pinene, dipentene. 


Santalols and santalenes, santalol. 
Cedrene, cedrol. 
Sesquiterpene and sesquiterpenic alcohol. 
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CEYLON CITRONELLA OIL INDUSTRY. 


By A. JoOYASURIYA. 


The cultivation of citronella is a matter of the 
greatest interest and importance to the inhabitants 
of the Southern Province, where about 40,000 acres 
of land are covered by the plantations. Since it is 
an industry which supports a good part of the rural 
population even at the present day it has been not 
inaptly termed the “mainstay of the South.” Some 
idea of the magnitude of the industry, as well as 
its steady advancement, may be gathered from thé 
export figures for the years given below. There are 


no available figures before 1887. 


EXPORTS OF CITRONELLA OIL, 

Yeat Ibs. Year. Lbs. 

FON cite ears 681.900 | GOO. cess 1,132,141 
ee OSQ.007 | TNOZ.. ccna. 1,182,867 
ee 641,405 ee 1,305,917 
1890 go0g,942 | 189Q........ 1,478,756 
eR was ceres.s 609,074 | 19000.....2.. [409,058 
ree O44,508 | FOOD. .6.cccss 1,430,168 
ROOS. cies «COR GGG) TOO... oss 1,294,750 
ee Le g08,471 Oe Cee eee 1,062,594 
BOGwie veces 152,265 | WOM. 66.50 1,156,646 


\Ithough the industry has been carried on for 
about 66 years, its development on an economic, 
scientific basis has not been seriously attempted, 
owing to the lack of knowledge in economic agri- 
culture on the part of those interested in the in- 
dustry. Having appreciated the fact, several years 
ago, that the largest yield at the lowest cost could 
only be obtained by following the teachings of 
science and the results of practical experience, | 
devoted a certain amount of attention to the scien 
tific study of the industry as far as I was able. | 
may not be able to give a definite explanation of 
certain phenomena observed in our practical expe 
If the 


results of our experience be in any way beneficial 


rence, though undoubtedly such do occur. 


to those interested in the essential oil industry | 
shall feel myself sufficiently recompensed for my 
efforts. The history of the citrone!la plant at pres 
ent cultivated is interesting, since it is shrouded in 
mystery. Some hold that the plant is indigenous to 
Ceylon, and that it has been improved by cultiva 
tion; by others it is thought to have been introduced 
into Ceylon from the East Indies. There is an ele- 
ent of truth in either view; further, I am inclined 


to believe that the four different varieties of the 


plant now existing and classified under the Maha- 
pangeri and Lenabatu groups are the degenerate 
products of the exotic variety, or the product of a 
cross-fertilization between the indigenous and ex- 
otic varieties. Or even it may be the indigenous 
variety has been improved as a result of cultivation. 

The citronella plant is the Andropogon Nardus, 
Linnzeus, of the family Graminze, and is extensively 
the Southern 


Province, on the declivities of hills where the soil 


grown for the distillation of oil in 


is not by any means considered to be rich. There 
are four different varieties of the plant met with in 
plantations. They are grouped under two classes, 
the Mahapangeri and the Lenabatu. Each group 
has its advantages and disadvantages. 

The Mahapangeri gives a large yield of oil and 
a higher percentage of the aromatic constituents 
which go to increase the value of the oil from this 
group of plants. On the other hand its chief dis- 
advantages are that it requires a comparatively rich 
soil, is not able to withstand pr jonged drought and 
requires greater attention. Further, it has to be 
frequently replanted. 

The Lenabatu, though giving a smaller vield of 
oil, is a more hardy plant, thrives in poor soil, re- 
quires very little attention and does not necessitate 
replanting. The oil it yields contains less aromatic 
constituents and always obtains a lower value than 
the oil from the other variety. 

Since the bulk of the oil in Ceylon is that obtained 
from the Lenabatu variety of citronella, it is on ac- 
count of its poor quality that Ceylon citronella oil 
obtains a lower market value than the oil from Java 
and Singapore. And as long as the people in Cey- 
lon, for the sake of convenience or otherwise, pre- 
fer to grow the Lenabatu, there is no likelihood of 
Ceylon citronella oil gaining the patronage of buy- 
But 
with the diffusion of knowledge through the medium 


ers, who are keen on excellence in quality. 
of the Cevlon Agricultural Society and the valu- 
able aid to scientific agriculture afforded by the 
Royal Botanic Gardens at Peradeniya, we hope it 
will not be long before the citronella planters are 
made to appreciate the fact that, if they want to 
regain Ceylon’s good name, they must bid adieu to 
Lenabatu and throw in their lot with Mahapangeri. 

Of course this would be a serious operation, but 
[ am sure you will agree with me that to effect a 
radical cure a serious operation may very often be 








16 
found necessary. Does the end justify the means? 
| certainly think it does. How can this change be 
effected, is the next step to be considered in a 
scheme to rehabilitate a once flourishing industry. 
This, | think, can only be done by apprising the 
people of the loss to themselves, and the industry, 
that has resulted from their growing the bad variety 
of the plant, and the good that can accrue if they 
can replace it by the better variety, Mahapangeri. 
In such a scheme it will be necessary to establish 
government plantations, where the better variety is 
grown, and from which plantations the people can 
buy plants at reasonable cost and on easy terms of 
payment. 

The command of cheap labor is always a matter 
which concerns the citronella planter very much 
and, indeed, unless there be a source of cheap labor- 
supply close at hand it is not possible to work any 
large plantation. As it stands at present the pro- 
prietor of a citronella plantation is at the mercy of 
the villagers for labor. If there is harvesting in the 
rice fields the command of sufficient labor is im- 
possible, with the result that the crop of an entire 
plantation, or a good part of it, has to be aban 
doned. ‘To obviate this it would be advisable to 
adopt reaping machines adapted to work on citro 
nella plantations. 

We learn that there are reaping machines work 
ing on the highlands of Scotland, and think that a 
modified form of machine might well serve to cut 
citronella grass, thereby also lessening the cost of 
production. 

After the citronella grass is cut it is not advisable 
to distill it immediately. It should, on the contrary, 
be allowed to wither to some extent. Grass that has 
been properly withered yields a sweet-smelling oil, 
Whereas grass that has not been withered gives an 
oil which is characterized by an element of disagree 
ableness. In the process of withering one should be 


careful to avoid any fermentation consequent on 


allowing the grass to remain in big heaps, especially 
when there is much moisture on the surface of the 
that 
gives hardly half the normal yield, besides impart 


leaves. Grass has undergone fermentation 


ing a disagreeable odor to the oil distilled under 


such conditions. On some plantations four crops 
are gathered during the year, while on others onl) 
three are taken. The latter is preferable. 

Up to the third year after the plants are laid down 
the yield increases. In the third year a citronella 


plantation is at its zenith of production, giving as 


much as 18,032 pounds of gross per acre for the 
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year. ‘This was the average yield of a 12-acre plot. 5 


The return of oil from above plot was 13,644 ounces 


of oil, This is equivalent to a yield of 71 pounds 3 
After the third year 


there is a decline in the yield of oil even when the 


ounces oil per acre per year. 


quantity of grass obtained is very high. 
of oil begins to fall steadily after the third year, and 
I know of a plantation, which is in about its 18th 
year, which, in spite of its good appearance due to 
good attention, gives only an average of about 26 
pounds of oil per acre per year. There is also a 
difference in the yield of the different crops of the 
year, the crops during the southwest monsoon giy- 
ing a better return. 

The distillation is done one day after the grass is 
cut and exposed to the drying influence of the sun. 
In packing the vats or stills with the grass too much 
pressure should not be resorted to. In a factory 
there are generally two stills and an interchangeable 
alembic. ‘The advantage of having two stills is 
obvious, for while the contents of one are still being 
steamed, the other can be packed with grass and got 
ready to be steamed as soon as the alembic has been 
shifted on to the same. The steaming is done by 
means of an ordinary regulation steam boiler pro- 
vided with safety valve. 

As a high pressure of steam is not necessary it 
has been found convenient to make use of old boil- 
ers removed from factories, where they have been 
used driving engines. In some cases, where planta 
tions have been located at places far removed from 
the main roads, boilers made by the native boiler- 
smith have been successfully employed. In our 
every-day experience we have found tubular boil- 
ers to be anything but a success, while, on the con- 
trary, Cornish or Lancashire have given very good 
results, a decided advantage with the latter men 
tioned kinds of boilers being that they can be easily 
repaired when occasion arises. 

The steam enters the still at the bottom and, after 
grass, carries with it the essential oil 


traversing the g 
and finds its way into the condensing pipes sus- 
pended in a tank of cold water. Often the water i 
the cooling tank gets so heated that the oil and 
water are not properly separated, entailing consider- 
able loss in the percentage yield of oil. The steam 
should flow in at a constant pressure, for any varia- 
tion in the issue and pressure of steam lessens the 
vield of oil. The cooling pipes are, in the majority 
of instances, made of copper, and till 1889, when 
[ introduced lead piping, were without exception 


made of copper. Lead piping, besides lessening the 
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cost of distillation plant, ensures better cooling, 
whilst in addition it does not tend to color the oil, 
which is the case when copper piping is used. 

The cooling of the oil-laden steam is very unsat- 
isfactorily done by the majority of the distillers. As 
a result of this a certain proportion of the oil is 
resinified. The adoption of a 60-foot coil, as 
suggested by Mr. Wright, would be a decided im 
provement over the present state of affairs obtain 
able in most distillation plants. Still more satis- 
factory results may be obtained if the water used in 
cooling the distillate be made to travel in a direction 
opposite to the direction of the oil-laden steam in 
the coil. This is not at present attempted in any 
factory that I know of. I am inclined to believe that 
a factory fitted with the most recent and up-to-date 
distillation plant would amply repay the additional 
expense incurred thereby, and greater returns could 
be ensured. Yet by the majority of the citronella 
oil distillers this is held to be a negligible quantity. 

Meteorological conditions affect citronella plan 
tations in a definite manner. In estates situated at 
low elevations the oils produced are of good quality, 
besides being greater in yield than when the same 
plant is grown at higher elevations. My observa- 
tions on this point are not quite complete, but any 
way | have mentioned it to invite the attention of 
those interested in the cultivation of citronella to 
this highly interesting point. If we do not here 
after have occasion to change our opinion we may 
predict that citronella grown at high elevations 
would give poor quality oil even from the very 
start, and poor quantity of yield sooner or later. 
We could not say that it is due to any difference in 
the soil; if anything at all we seem to think it is due 
to the meteorological conditions obtaining at high 
altitudes. 

This raises an important question with regard to 
the cultivation of citronella on the patnas of the 
Central Province. Perhaps | may be excused if | 
express my opinion that it would not be a success. 
It is well known that the maana grass of the patnas, 
in spite of its luxuriant growth, yields an oil which 
cannot be compared with citronella oil in point of 
aroma, while for percentage yield it is far lower in 
the scale. 

There is a popular belief that the low prices ob- 
tained for Ceylon citronella oil are due to the adul 
teration of the oil. No doubt there is adulteration 
in the citronella oil trade just as there is adultera- 
tion in many another trade. As a result of several 


years experience in the cultivation, as well as the 
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business side of the industry, I am inclined to be- 
lieve that it is not so much the adulteration, about 
which much has been said by theorists, but poor 
quality due to the bad variety of plant cultivated, 
and still more the present-day overproduction, that 
has lowered the prices of Ceylon citronella ‘oil. In 
contradistinction to this there is the every-day spec 
tacle of Java and Singapore citronella oil, which, 
taken together, do not constitute one-twentieth of 
the quantity produced in Ceylon, fetching higher 
prices. This is simply because only the better 
variety of the plant is grown there, which conse 
quently yields a better quality of oil. 

of stocks of 
for the same 


Further, there is no accumulation 
this quality of oil, so that the market 
doubts about 


is always firm. Not a few have their 


citronella oil 


the possibility of raising the price of 
by exporting it under a government guarantee of 
The the 
purity of the oil to be gauged by the buyers, who 


purity. government might well leave 
are not a little too particular to see that the oil 
satisfies their test of purity before buying the oil. 
On the contrary, the government might do better 
by encouraging the cultivators of the better variety 
of the plant, which, if done, will place Ceylon citron- 
ella oil on a par with the citronella oil of Java and 


Singapore.—Tropical Agriculturist. 


NEW COMPANIES INCORPORATED. 


The Dimmick Soap Co., at Kittery, Me., capi- 
President, L. A. Dimmick, 
treasurer, W.H. Harlow, Malden, Mass. 


tal, $10,000. Boston, 


Mass. ; 


The Tennys’ Magic Soap Co., at New York, to 
Capital, $10,000. 
Incorporators, A. Bruns, Brooklyn; J. T. Heath, 


Rahway, N. J.; W. J. Pollock, New York City. 


manufacture s« Maps, perfumes, €tc. 


Mr. Richard Hudnut is just completing the re- 
moval of his extensive perfumery establishment to 
115-117 East 29th Street, New 


The building has been especially designed 


new 
Yo rk. 


and erected for Mr. Hudnut’s purposes, and it is 


quarters at 


claimed that no more complete plant for the manu- 


facture of high-grade perfumery exists, even in 


Paris. 




























































[The news appearing under this heading from month to 
month is the latest possible authentic reports from the 
various floral culture centers or markets. Just because 
these are reports taken on the spot, reflecting actual condi- 
tions which are constantly changing, apparent contradic- 
tions are due to altered conditions, and must be so consid- 
ered.—Ep. ] 

KAZANLIK, BULGARIA.—The distilling of Otto of 
Roses is just about completed now. 

At the beginning of the harvest, as reported be 
fore, rain fell in abundance, strengthening the rose 
bushes so that they vielded plenty of well nourished 
and fully developed buds. It seemed as if we 
But in the midst of 
The 


cool, damp weather that had prevailed up to that 


would have an enormous crop. 
the distillation the rains ceased all at once. 
time was suddenly succeeded by an unexpectedly 
disastrous dry spell lasting three consecutive days. 
This dry, hot weather made tremendous inroads 
upon the crop. A large proportion of the buds fell 
off, and the other buds developed prematurely into 
very small, poor flowers, very light in weight and 
producing a minimum of Oil of Rose. It is esti- 
mated that these three hot days diminished the crop 
from one-fifth to one-fourth below what we should 
have had if the cool, damp weather had continued. 

Notwithstanding this the crop in general is very 
good. All the reports are not vet to hand, showing 
exactly the quantity of Otto of Rose produced this 
year, because the distilling is still going on in some 
of the mountainous villages; but it appears prob- 
able, judging from all now known, that the crop is 
about the same as last vear. It is probable that 
prices also will be about the same. 

Cannes, FrancE.—Up to this time, the latest 
crop of Lavender is more or less endangered on 
account of the dry weather from which we have 
suffered for some time. The principal distillers 
and brokers of this region are gathering in all of 
the Oil of Lavender possible in view of the coming 
campaign. However, if the rain which has just 
begun continues, we may hope for an improvement 
in the growth of the Lavender flowers, and that the 
harvest will be more or less abundant, but it can 
never be up to the normal yield. 

In the mountains the crop of Lavender flowers is 
said to be fair. The rains and snows of last win- 
ter were favorable to the plants, the growth of 
which was increased by the rain. It looked as if 
the price of Oil of Lavender would be lower on 
account of the large crop, when a spell of very dry 


weather set in, decreasing the vield materially. 


FOREIGN CORRESPONDENCE. 


With the exception of roses, of which the price 
has been low on account of the very abundant crop, 
all the other flowers used for perfumery have paid 
the raisers a higher price than ever: 3 frances for 
Jasmin, 4 to 5 frances for Violet, Orange Flowers 
from 1.75 to 2 francs, Cassie the unheard-of pric 
of 12 to 20 francs. Flower growers certainly have 
no reason to complain, and if these prices continue 
find These 


prices give evidence of the favor that our products 


they will their crops remunerative. 


enjoy in the perfumery market. These prices also 


efforts which we have long 


give evidence that the g 
been making to give full satisfaction and satisfy the 
demands of the consumers are bearing excellent 
fruit. But we should not lose sight of the fact that 
the present prices must be considered exceptional. 
They are due, in large part, to accidental and tem- 
porary causes, climatic conditions especially, of 
which the various changes have exercised a special 
the 
frosts of January, 1905, diminished the production 


effect on production; for instance: intense 


of Cassie tremendously. Besides, the crop of Jas 
the 
Spring and Summer, being not hot enough. 


min suffered considerably from very damp 
Th 
same is true for the Orange Flowers, which wer 
badly injured by the frosts last March. 
Exception may be made, however, for Jasmin; the 
price of 3 francs paid for this flower last year has, 
not only been reached, but surpassed, considerably. 
This is easily explicable: Jasmin products enjoy 
marked favor among perfumers and consumers 
This is especially true, as the last crop was mor 
or less deficient, and that of 1905, which is very 
backward, gives little hope of increased production 
At this price, growers need not hesitate to sell an\ 
flowers uncontracted for. Waiting is always dan 
gerous and decrease in price is never impossible. 
term t 
Ther 


has been considerable excitement in Oil of Lemon, 


Messina, IraAuy.—Firmness is a mild 


apply to the condition of the market here. 
the price of which is advancing by leaps. The pric 
of &5c. is common and $1 is more than probabl 
within a week or two. 

Present prices have affected new cri yp prices to 
such an extent that earlier quotations on Oils of 
Lemon, Orange and Bergamot are advancing from 
day to day. Oil of Bergamot for immediate de 
livery has risen once more, and as money is €as) 
there is no prospect of decline, especially as it 18 


several months before we can have any new 
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On account of the deservedly widespread in- 
terest in the Pure Food Law as lately passed at 
Washington it seems wise to publish the salient 
paragraphs of that law for the information of our 
many readers. We have referred to the general 
purport of this law in another part of this issue, 
believing that it was of so great importance as to 
deserve special attention. 

“Sec, 6. That the term ‘drug,’ as used in this act, 
shall include all medicines and preparations recog- 
Na- 


tional Formulary for internal or external use, and 


nized in the United States Pharmacopceia or 


any substance or mixture of substance intended to 
be used for the care, mitigation, or prevention of 
disease of either man or other animals. The term 
‘food,’ as used herein, shall include all articles used 
for food, drink, confectionery, or condiment by man 
or other animals, whether simple, mixed, or com- 
pound. 

“Sec. 7. That for the purpose of this act an ar 
ticle shall be deemed to be adultered : 

“In case of drugs: 

“First. If, when a drug is sold under or by a 
name recognized in the United States Pharmaco- 
peia or National Formulary, it differs from the 
standard of strength, quality, or purity, as deter- 
mined by the test laid down in the United States 
Pharmacopeeia or National Formulary official at 
the time of investigation : 
United 
National Formulary shall be deemed to be adul- 


Provided, That no drug 
defined in the States Pharmacopeeia or 
terated under this provision if the standard of 
strength, quality, or purity be plainly stated upon 
the bottle, box, or other container thereof, although 
the standard may differ from that determined by 
the test laid down in the United States Pharmaco- 
peeia or National Formulary. 

“Second. If its strength or purity fall below the 
professed standard or quality under which it is sold. 

“In the case of confectionery :- 

“If it contains terra alba, barytes, talc, chrome 
yellow, or other mineral substance or poisonous 
color or flavor, or other ingredient deleterious or 
detrimental to health, or any vinous, malt, or spirit- 
ous liquor or compound or narcotic drug. 

“In the case of food :- 

“First. If any substance has been mixed and 
packed with it so as to reduce or lower or injuri- 


ously affect its quality or strength. 


THE PURE FOOD LAW. 


“Second. If any substance has been substituted 
wholly or in part for the article. 
“Third. 
ticle has been wholly or in part abstracted. 
“Fourth. If it be 


coated, or stained in a manner whereby damage or 


If any valuable constituent of the ar 
mixed, colored, powdered, 
inferiority is concealed. 


“Fifth. 
other added deleterious ingredient which may ren- 


If it contain any added poisonous or 


der such article injurious to health :—Provided, 
That when in the preparation of food products for 
shipment they are preserved by an external appli- 
cation applied in such manner that the preservative 
is necessarily removed mechanically, or by macera- 
tion in water, or otherwise, and directions for the 
removal of said preservatives shall be printed on 
the covering of the package, the provisions of this 
act shall be construed as applying only when said 
products are ready for consumption. 

“Sixth. 


filthy, decomposed, or putrid animal or vegetable 


If it consists in whole or in part of a 


substance, or any portion of an animal unfit for 
food, whether manufactured or not, or if it is the 
product of a diseased animal, or one that has died 
otherwise than by slaughter. 

“Sec. 8. That 


herein, shall apply to all drugs, or articles of food, 


the term ‘misbranded,’ as used 


or articles which enter into the composition of food, 
the package or label of which shall bear any state- 
ment, design, or device regarding such article, or 
the ingredients or substances contained therein 
which shall be false or misleading in any particu- 
lar, and to any food or drug product whick. is 
falsely branded as to the State, Territory, or coun 
try in which it is manufactured or produced. 

“That for the purpose of this act an article shall 
also be deemed to be misbranded :— 

“In case of drugs :— 

“First. If it 
sale under the name of another article. 

“Second. If the 
originally put up shall have been removed, in whole 


be an imitation of or offered for 


contents of the package as 
or in part, and other contents shall have been placed 
in such package, or if the package fail to bear a 
statement on the label of the quantity or proportion 
of any alcohol, morphine, opium, cocaine, heroine, 
alpha or beta chloroform, cannabis indica, chloral 
hydrate or acetanilid, or any derivative or prepara- 
tion of any such substances contained therein. 
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fc od :— 
If it be an imitation of or offered for sale 


“In the case of 
“First. 
under the distinctive name of another article. 
“Second. 


ceive or mislead the purchaser, or purport to be 


If it be labeled or branded so as to de 


a foreign product when not so, or if the contents 
of the package as originally put up shall have been 


removed, in whole or in part, and other contents 
shall have been placed in such package, or if it fail 
to bear a statement on the label of the quantity or 
proportion of any morphine, opium, cocaine, heroin, 
alpha or beta eucaine, chloroform, cannabis indica, 
chloral hydrate or acetanilid, or any derivative or 
preparation of any of such substances contained 
therein. 

“Third. If in package form, and the contents are 
stated in terms of weight or measure, they are not 
plainly and correctly stated on the outside of the 
package. 

“Fourth. If the package containing it or its label 
shall bear any statement, design or device regarding 
the ingredients or the substances contained therein, 
which statement, design or device shall be false or 
misleading in any particular :—Provided, That an 
article of food which does not contain any added 
poisonous or deleterious ingredients shall not be 
deemed to be adulterated or misbranded in the fol 
lowing cases: 

“First. In the case of mixtures or compounds 
which may be now or from time to time hereafter 
known as articles of food, under their own distine- 
tive names, and not an imitation of or offered for 
sale under the distinctive name of another article, 
if the name be accompanied on the same label or 
brand with a statement of the place where said 
article has been manufactured or produced. 

“Second. In the case of articles labeled, branded, 
or tagged so as to plainly indicate that they are 
compounds, imitations, or blends, and the word 
‘compound,’ ‘imitation,’ or ‘blend,’ as the case may 
be, is plainly stated on the package in which it is 
offered for sale; Provided, That the term ‘blend,’ 
as used herein, shall be construed to mean a mix- 
like 


coloring or flavoring ingredients used for the pur- 


ture of substances, not excluding harmless 


pose of coloring and flavoring only. And provided 
further, That nothing in this act shall be construed 
as requiring or compelling proprietors or manufac- 
turers of proprietary foods which contain no un- 
wholesome added ingredients to disclose their trade 
formulas, except in so far as the pre visions of this 
act may require to secure freedom from adultera- 
tion or misbranding. 


“Sec. 9. That no dealer shall be prosecuted un- 
der the provisions of this act when he can establish 
a guaranty signed by the wholesaler, jobber, manv- 
facturer, or other party residing in the United 
States, from whom he purchases such articles, t 
the effect that the same is not adulterated or mis 
branded within the meaning of this act, designating 
it. Said guaranty, to afford protection, shall con 
tain the name and address of the party or parties 
making the sale of such articles to such dealer, and 
in such case said party or parties shall be amenabk 
to the prosecutions, fines, and other penalties which 
would attach, in due course, to the dealer under thi 


provisions of this act.” 


ANCIENT PERFUMERS. 


By Ciirron H. Levy. 


Mhat perfumery has been manufactured for many 
thousands of years is well known, but that business 


in this line was regularly conducted, and even 


monopolized in Egypt in the year 161 A. D., will 


be news to most of us. This is, however, a fact as 


is proved by the discovery of a Greek Papyrus by 


the Egypt Exploration Fund lately. This valuabk 


document was discovered at Harit in Egypt, and is 
published in the original Greek in the report of the 


Society. The document purports to be the lease 


of a share in a perfumery business. The lessor was 


himself the holder of a half share of this business 
in the division of Themistes, and he now agreed t 


accept 45 drachme for a quarter of his_ share, 


markets and festivals being, however, excepted by 


the contract. It appears that the perfume trade was 


a monopoly granted by the government, then 


Roman, to certain individuals. Similar monopo 


lies were granted by the government to_ brick- 


makers and fullers. Here is a translation of this 
curious Greek document: 

“To Castor, son of Antiphilus, of the Sosicosmian 
\rte- 


Ptolemeeus, of the Second Goose 


or Althean deme, from Sarapion, son of 
midorus, son of 
farm quarter. I wish to lease from you your bust- 
ness of perfume-selling and unguent-making, being 
desirous of the fourth part of the half-share falling 
to you in the division of Themistes, with the ex- 
ception of markets and festivals, for the present 
second year only, at a total rent of 45 drachme of 
silver, which I will pay monthly in equal instal- 
to the 
Castor, son of Antiphilus, have made the lease as 


ments if you consent lease. (Signed) |, 


is above written. The second year of Antoninus 


and Verus the lords Augusti, Thoth 5.” 


—— 


~~ 


Sr 
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ON THE SCENT. 
By Mr. S. SENCE. 


Mr. Arthur Kempton, chemist, of F. F. Ingram 
Co., Detroit, has been enjoying two weeks’ vaca 
tion during July, after a successful winter of hard 
work. 


Mr. A. J. Hilbert, of A. J. Hilbert Co., Mil 
waukee, was in New York lately, visiting the trade, 
preparing for the big season that he expects in the 
autumn. 

Mr. Edward Eggers, of the Heffron-Tanner Co., 
of Syracuse, has been in New York looking for 
some good things in the perfumery line—and he 
has found them. 


Mr. Willis H. 


of Boston, has just sailed for a European tour. 


lowe, the well-known perfumer 


While abroad Mr. Lowe will visit the perfumery 
centers in Paris and other parts of France, going 
even to Switzerland and Germany. 


The numerous friends of Mr. D. M. Mclean 
will be surprised to learn that he has severed his 
The Allan 


Pfeiffer Chemical Company, of St. Louis, and is 


long and successful connection with 


now taking a well-earned vacation. 


JUST OVER. 


(looking at 


Mr. the 
“Rose-Water Soap, 5 Cents a Cake” resting upon 


Toomey advertisement 
a box of black licorice displayed in a druggist’s 
window ) 
that. | 


Begorra, and that’s quare soap; it is 
that’s 
them black divils, the naygurs.”—E. 


suppose it bees the kind used by 


Mr. H. B. Lockwood (of Smith, Kline & French 
Co., Philadelphia), and his wife, left for a Euro- 
pean tour on the 11th of July. During his trip he 
expects to visit not only the great cities of the Con- 
tinent and London, but will also probably go to the 
heart of the flower-growing district in Southern 
France, 

The Pfeiffer Chemical Company, of St. Louis, 
has purchased the entire plant, stock and good will 
of The Searle-Hereth Co., of Chicago, removing 
the equipment to St. Louis, from which point the 
business, including Mellier’s perfumes, will be con- 
tinued, 
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Mr. Henry Dalley, of Lazell, Dalley & Co., Mrs. 
Dalley and their two sons, sailed on the Kaiser 
Wilhelm der 1oth, 


European tour. They have taken their automobile 


Grosse, July for an extended 
with them, and during the four months they ex 
pect to be away will probably see most of the sights 
Their 


in Europe that are worth seeing. many 


friends wish them all the pleasure possible. 


Do you read our Foreign Correspondence page ? 
It has proved one of the most important features 
of our magazine, because it is News coming from 
the centers of Essential Oil production and the in- 
formation is exact and correct. If any of our read- 
ers will look over previous issues of our publica- 
tion they will find that the information from our 
Special Foreign Correspondents has been correct 
in every instance. If the indications given there 
had been followed every one would have been on 
We were the first to 
the first to 
predict the rise in the price of Oil of Neroli, based 


the safe side of the market. 


announce the conditions in Messina; 


upon crop reports; the Oil of Petit Grain situation 
has been covered precisely, and early information 
about Otto of Rose has been given to all our read- 
ers. The man who wishes to be posted cannot de 


without a study of this News from month to month. 


The ‘Twelfth Year Book of the Manufacturing 
of the United States has 


appeared with more than usual promptness. In 


Perfumers’ Association 
stvle and arrangement it reflects great credit upon 
its able editor, Mr. F. B. 
the 
been wisely omitted, and yet there is a full and suc- 


Marsh, the Secretary of 
Association. The unimportant matters have 
cinct account of all the proceedings. The index is 
especially well prepared, so that any one may find 
precisely what he wishes to read without wading 
The 


just the time of year when the members of the As- 


through other matter. vear book comes at 
sociation can give it proper attention, and it is to 
be hoped that it will stimulate renewed interest in 
various pending matters and arouse the special 
endeavor in their special 


committees to active 


work. We have not yet seen any great evidence of 
activity on the part of the Publicity Committee, for 
instance, yet this is one of the most important com- 
mitees of the association. Nor have we heard much 
about preparations for the exhibitions of products 
to take place at the next meeting. Is there any- 
thing being done? Artistically speaking the Year 


Book is the very best that has appeared. 





MESSINA, ITALY 
Oils of Lemon, 
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SALVATORE. SILVESTRO, 


Bergamot and Orange. AND EXPORTERS OF 
BEST OLIVE OIL, Supreme in Quality. 
3 ations, producin : . ’ 
Cone to be ably pred fr fv eeterains potcig | T Yrugoists. and Perfumers 


AMERICAN BRANCH, 15 PLATT STREET, NEW YORK 


K 
‘ 
' 


| 


Hagerty Bros. & Co, 


MANUFACTURERS, IMPORTERS 








NEUTROLA 





5-10 gallon Cans and Barrels. 


R. W. PHAIR 


ISPIRITSIGLASSWARE 


ODORLESS FREE FROM ACETONE 


FLINT AND GREEN 


Oe ee 
=x ———=3 


Nos. 5, 8 and 10 Platt Street 


16 PLATT ST. NEW YORK NEW YORK 





2624 Sutter St., San Francisco, Cal. 


Essential Oj 


MANUFACTURERS OF 


A. C. Boldemann & Co. OLIVE QIUL 


Pure Bright Yellow. For Soap Making. 


ls ORRIS ROOT 


Florentine and Verona, whole, granular and powdered. | 


Specialties for Confectioners and Bottlers | POWD. WHITE CASTILE SOAP 





27 Fulton St., New York, 


MANUFACTURER OF 


PERCOLATERS, Etc. 


FOR PERFUMERS 





OSCAR MAYER 


Copper and lin F illing- I anks Stallman & Fulton Co. 


Extra fine quality 


PRECIPITATED CHALK 


White for samples and prices to 





92 William Street, NEW YORK CITY. 


153 East Kinzie Street, CHICAGO, ILL. 


















( 
< 


Tande 


= 


| 


| 








THE AMERICAN PERFUMER 


SOAP-MACHINERY 


Toilet oS Laundry 3 Scouring 





» LARGEST AND COMPLETEST LINE OF ANY CONCERN IN THE WORLD 
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Tandem Four-Roll Soap Grinding Mill; Finest Mill for Toilet Soaps Made 


’ 41 FIFTY-THIRD STREET 


Complete Installations or Parts 
Soap Plants 


Experiments; inexpensive—practical 


Everything Needed by the 
Up-To-Date Manufacturer 


SOAP DIES and BOX PLATES a Specialty 


CORRESPONDENCE SOLICITED 





MOUCHIN- & HUBER 











w 


Soap Powder Outfits, large or small; Scouring 


Laboratory Outfits for Toilet or Laundry Soap 


BROOKLYN, NEW YORK 


You Need The Aamian P ertumer 





| ee is one way to get it regularly and to ‘ane in touch with the 
NEWS and PROGRESS of all that has to do with the ART 
OF PERFUMERY. 


That ONE WAY is to sign the slip below and send it with amount 


named. 








THE AMERICAN PERFUMER 
15 PLATT STREET, NEW YORK, N. Y. 
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Please send THE AMERICAN PERFUMER to my address, as below, 
for one year and thereafter until forbid, for which I agree to pay the sum of THREE 
DOLLARS per year. 


Name Street and Number 


Town, City or Post-office State 
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H. SALLE & CO., PARIS. FRANCE 


Specialties in Perfumers’ Drugs and Aromatic Guns | 








GUM BENZOIN, GUM STYRAX, | 
AMBRETTE SEED, CIVETTE 


UNGERER & CO., AGENTS, . - NEW YORK 


MONSANTO & CO. 


MANILA, PHILIPPINE ISLANDS 
OF PUREST QUALITY 


OIL OF YLANG-YLANG. Exoussire in PERFUME | 


LASTING IN VALUE 


Tested by time and use, it has made a friend of every purchaser 
Be warned against spurious oil cheapened with oil of kananga 


AMERICAN BRANCH, 15 PLATT ST., NEW YORK 


EDGAR A. WEBER & COMPANY 
No. 101 East Kinzie Street, Chicago, Ills. 


TALCUM.... OLIVE OIL FOOTS 
ESSENTIAL OILS CAUSTIC POTASH 














{ 





TRAUVE LISTS 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


156 FULTON STREET 
Corner of Broadway NEW YORK 





Telephone Calls, 338, 339 and 2626 Cortlandt. 




















UNGERER & CO, 


(INCORPORATED) 


FINE. ESSENTIAL OILS, 
AROMATIC CHEMICALS 


Y AND SPECIALTIES IN 








JME § 
4 . 9 e 
| Perfumers’ and Toilet Soap Makers Ingredients 

YRK 

Ms 15 PLATT STREET, NEW YORK 

J 

SOLE AGENTS FOR 

rs JEANCARD FILS, ‘ , , , CANNES, FRANCE 
CHUIT, NAEF & CO., , ; ‘ ‘ GENEVA, SWITZERLAND 

H BOTU PAPPAZOGLOU & CO, ; .  Kazanuik, BULGARIA 

Bee H. SALLE & CO., , ‘ ‘ ‘ i Paris, FRANCE 
SALVATORE SILVESTRO, . ; . ‘ MEssINA, ITALY 
LUIS RABERY, ‘ ‘ ‘ ‘ : ASUNCION, PARAGUAY 
MONSANTO & CO., . , ‘ P MANILA, PHILIPPINE ISLANDS 
OZONE-VANILLIN CO., . , ; ; NiaGaRA FALts, N. Y. 
GEBRUEDER SANDER NACHFOLGER, . MANNHEIM, GERMANY 





Line of STAFFORD ALLEN & CO.'’S ESSENTIAL OILS always on hand 








RS 








-UNGERER & CO, 


(INCORPORATED) 


F INE. ESSENTIAL OILS, 
AROMATIC CHEMICALS 


AND SPECIALTIES IN 





Perfumers and | oilet Soap Makers’ Ingredients 


15 PLATT STREET, NEW YORK 


SOLE AGENTS FOR 


JEANCARD FILS, ‘ ‘ ‘ . ‘ CANNES, FRANCE 
CHUIT, NAEF & CO.,, : . ; ° GENEVA, SWITZERLAND 
BOTU PAPPAZOGLOU & CO.,, ‘ ‘ . KAZANLIK, BULGARIA 
H. SALLE & CO.,, , ‘ ‘ . , Paris, FRANCE 
SALVATORE SILVESTRO, . ‘ ‘ . Messina, ITALY 
LUIS RABERY, ; ; ‘ ‘ ‘ ASUNCION, PARAGUAY 
MONSANTO & CO., . , ‘ 4 MANILA, PHILIPPINE ISLANDS 
OZONE-VANILLIN CO., . , : NiacaraA Fa tts, N. Y. 
GEBRUEDER SANDER NACHFOLGER, ; MANNHEIM, GERMANY 


Line of STAFFORD ALLEN & CO.'S ESSENTIAL OILS always on hand 














WELCH & WELCH 


121 Broad Street, New York 


SOAP MATERIALS 


OLIVE OIL FOOTS COTTON SEED FOOTS 
Cocoanut, Olive, Palm, Cotton Seed, } CAUSTIC, SAL, )} 
Cor, Red, Peanut. -O | L 5 SILICATE. \ 5 O D A 


Pot and Pearl Ashes, Soda Ash, Tallow and Grease 








For Your Fine Perfumes, use 


Webb's C. P. Cologne Spits 


JAMES A. WEBB & SON 
50 and 52 Stone Street New York 





IMPERIAL METAL CO. 4 |. SPRINGER & CO. 


142-146 West 14th Street " 142-146 West 14th Street 
NEW YORK ( NEW YORK 


MANUFACTURERS Of MANUFACTURERS OF 


“as hi ee 


Sprinkler Tops wd Fancy Atomizers 
Powder Tops meh ud IMPORTERS OF 


a 


Bitter- Tubes We ‘a §=Cut-Glass Bottles 


nae 
\\ tn 


Moulds made for Exclusive Designs ~ i J Fancy Perfume Boxes 








BOTU PAPPAZOGLOU & CO. 


KAZANLIK, BULGARIA 


OTTO OF ROSES 


When you desire distinctive and characteristic Rose effects, use OTTO ROSE D'OR, and thus 


irsure perfection in your goods 


UNGERER & CO., AGENTs - - - - NEW YORK 











